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Th#  dtrelopment  of  the  ol»9Mirgarin«  industxy  dur* 
ing  the  war  has  been  remarkable^ .    Any  product  whieli 
eeald  mrrtym  la  the  faea  of  Bdrnrm  eeaditieae  euell  aa 
•iiiMprgariae  faaai  bafari  IWt^  aaat  have  wml  fMri»* 
^m§.    thia  ywOm  mm  iHPMgH  hmm     ite  4Mri^ 
eaa  peapla  aadar  the  atraaa  ef  aar«     naeaargarina  ftitV 
ad  an  economic  need  and  hae  aoa  an  established  plaoe  a>» 
MBg  i^iiaan  induatrlaa« 

Bat^  nov  that  aar  has  pasaad^  them  arieee  tha 
«Hialiett  ef  ikt^  ef  thie  tedMlfp»    mil  It 

%miM  iia  praatoi  held  aai  aaailaM  iia  ii%C9M«f  tht 
itttaatigaiiaa  em  ahieli  Uiia  raperl  ia  baaad  vas  mim  Hr 
tkm  parptee  ef  throwing  light  ea  this  qaeetUa* 

During  the  course  of  thia  inrestigation  2200  quae* 
tiaanairee  ware  sent  eat  te  grocers  aad  3000  to  house* 
wiwaai  ef  tlmt  939  waia  rataiaad  by  graaara  aad  334 
fey  keaaawlms.     At  tte  gana  iiw  Bf  MMfwtamM  aat 
bfaiMli  rtpiHiiwsteettirag^  ISS  dMlara,  aai  IfS  hmmmttw 
astpii  JLatarrjlaved* 

Tlia  results  of  the  iaveotigation  aey  be  stated 
first*     Tlie  data  oa  whieb  these  eeaclasioas  are  baaf§ 
Will  ba  praatalai  Is  tha  fallaalat  mtAUm  mi 

wwmww%M ... 

I«  tfaaafaeturiag  eeaditione  are  faTorable  to  the 
deTelepMfld  •f  the  oleeaargariaa  iadnftxy  ~ 

«t  Haw  sMtariala  aad  labor  are  aratlabl*  aai 

thg  flqnplir  wmw  ^        li  tt  tupitit^ 

PagI  gpivlli  U  mm  iadiMllM  •f  gttmgllu 

c,  Tha  gigfatitloa  of  barlitr  will  be  less  sa<i^ 
^mrm. 
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n«  Dtstritoiida  fulliilM  «rt  adHuate  in  toIum 
but  aaad  i^prvTeMiit  in  quality^  far  — 

m«  Praaaat  awbar  of  dealara  aaa  raaali  pwmtf^ 
Ml  wA  pMapatiin  aMtMan^  l«l  «^ 

%.  Wmlwm  mm  tfqmAtf  tarrf lag  too 


#•  Prajttdiaa  ia  at  ill  pmalant  amac  rftMltn* 

III«  ConauBpiian,  partiaalarly  mmmg  tha  niddla 
alMMa^  Mf  ba  laaraaaai  aai  ataiiatsi<«  jptr 

a«  Umi  aiddla  alaaaaa  mm  saar  tha  principal 


b«  PrajHdiM^  atm  praialasl^  ia  itji«<p4^fm, 
aCwfMaiJIft 

If  •  Mav  ia  ika  tlaa  ia  aanaalidata  tha  alaaaargarina 
indaatiy  hf  pavarf ul  adTartiaiagft 

Aaeording  ta  Kdaard  Wiaat  af  tha  OaiTaraity  af  fat^ 
■aaA,  ''tlia  ward  atoaaarsarlaa  ia  wmU  «p  tf  tHa  tat 
warte.  aUit  aad  aaisarla.     Oltla  It  tkt  ttlJwtM 
fjni  af  aiMB  tkiak  to  «lM  ta*to  Ut  m.     tm  ita  ea»- 
itaut  ff m  tkia  aard  la  apiUad  olaa.     rhun  aa  ha^a 
**•  i^titf  tlaophoaphoric  aaid,  oleopalaitin,  olao-staar 
rin,  ate.     Ilargarln  or  mnrgarina  ia  dariTad  f ro«  tha 
ward  Mrgaria,  ahich  ia  tha  nana  givaa  hy  eflMfraul  ta 
aaa  af  tha  thraa  fatty  mmUm  (alaia.  mmwmHm.  atawia). 
ika  glyaaiyl  Urlymkir—  af  akiak  (altia,  Wfatfin,  alat» 
Tim)  wm  tiiaasIM  by  hta  ia  fam  iha  akief  oaaatiiaaata 
af  aaiaal  fai«     Margarina  has  aiaea  baaa  ahown,  hoaarar, 
ia  ba  a  nixtura  of  ataarin  and  palaitia.     Staaria  ia 
tha  harttat  t f  thaaa  aaaatitiiwitt  tad  laMttk  at  iht 


#f  SMt  mt  the  stouls  ftm  tlste  aai  mrgarlM, 
MstCac      tlM  MlUf  tlMKl  and  aarsarina  wara 

aaparmia  and  dlaiiaet  subataneaa^  iha  oombinatioB  of 
thtaa  two  eould  proporlgr  ba  aiOlad  alM^ai^priiit^'* 


1k%  prineipal  fMi^rt  inrolTed  in  the  manufactura 

■M*  tf  ^  iate0t9]r#     Mill  il»  kL^  af  #ffl- 

€i«M3r  la  pradneiiom  stiftiMd  by  iMiiag  MaMfMteMM, 

a  hi^*grade  product  is  aanir^d  m  loaf  M  nrar  iMiarials 

flm  «ipplT  •f  tlM  ell  Md  BMiMl  lard  for  tlw  fu* 

teM  MMOU  W  ¥•  ad^fittlt.      8t  iMg  U  ilHI  big 

lag  Imillll^  i»«n*iii8  aitf  ii»Miiy »  tlmt  pf«*i«t# 
«IU  •r  MttNIt      imrnU  out  U  good  fiiatitioo.  AfUr 
a  poriod  of  hi^  prieos  during  the  last  year,  they  haTO 
now  dropped  to  vore  reaeonnble  level o  and  the  tendeney 
teoBB  to  be  downvard.     fte  aocompanirijig  iduurt  elifn  tto 
y^jpi^(aa  daviag  ^Im^  paa^  t^ee  y^aai^9#. 

1h«  pilM  •f  ioof  Wit  ail  kaa  bMa  fuit#  otMdy  M| 
aaariy  a  jaar  tka  yaiaafttal  eupply  it  iaaiAaiiaii- 

ble,  and  it  say  bo  ea|Wlitod  tluA  mauglb  to  Mot  all  4a« 

nande  will  bo  inportod* 

la  tKie  period  of  raoonatruation  any  otatoBont  as 
ta  labar  aaaditioM  is       ta  ba  f  aat  ia  a  idiart  tiaa* 
9imm  im  m  mraal  aUfflr  aaoag  ilia  lioaa  yMHtal 
wmA.     iha  pwiogaliai  lagiiSaMiEta  labar  aa&oaa  aqr  ^ 
aaii  ta  bava  mlised  tbat  aaaaarraiiTa  aatioa  ia  aoeee- 
sary  at  this  time.     Bat  for  the  iimdiate  future  con* 
ditions  are  uncertain.     IBTany  look  for  further  inereaaaa 
ia  aagaa«     lavarthalaos,  manufaotararo  nuet  operate  ia 
§tti%m  #f  asgr  adwaraa  darelapMate.     rar  ibia  ia  a  ariii* 
^  tlM  f  «r  alaaaii'Biilai  aaaaf  aatarara.     XI  la 
gili«a  appaitaa&ly  ia  Mlabltrii  tha  Mrteat* 
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^^m^m^.  Produciioa^ 


tile  y#aily  pt^dneifM      •Itfarfart—  far  ite  fin^ 
ml  ymnm  •nding  Jum  30.  la  glren  in  the  Report  of  th« 
CoHndssioner  of  Intomal  Rovexme  for  1919 »  frw  lUA 
ihii  mMmpmBfimg  •luurt  it  ixmm  «f • 

fh^  jwAj  fw  rnKfiim  pitiMiim  MflMto  ilm  mm 
▼«riiellM«  M  tlM  WtdL  pr»<MtiM«     tte  gTMl  4r»p  itt 
•tttptut  aft«r  t1i#  tnpesitiM  of        tea  Mnt  tax  to  IMt 
indieates  the  important  aff^ot  of  ooloring  on  the  demand* 
Starting  in  1905  the  use  of  the  uncolored  product  in- 
eraaaad  steadily  until  1917«     Xb  that  year,  under  the 
etNM  •f  «ar  yrleM,  ilie  denaiid  for  elee«ai*gariiie  eliet 
vpmjpi*    tte  m^AiHim  i»  Iflf  «ertal#i  sn.MO.QOO 
ftuaie^  an  taemaee  ef  IM  ptr  test  evtr  191i« 

1?xports  of  oleomargarine  have  been  small*    la  lfi9^ 
li  million  pounds,  the  largest  amount  to  date,  were  ex* 
perteit     "^i^  vcte  leee  than  7  per  MHi  ef  the  t$%9l  prt* 

Hlmrm  1mm  %mm  fwmr  Mmt  famterm  ia  «Ma  aaidaa 
gfewtk  ef  the  use  of  eleemargariae*     Theee  are  the  hi^ 

priee  of  butter,  iraproTements  in  the  quality  of  oleomar* 
garine,  increasing  reoognition  of  its  feed  Talue*  and 
tke  aalae  eff oHe  af  ika  aaanfaatamra*^ 

Ilia  fa&ctieaship  bataaw  tto  prlta  ef  li«ttar  aal 
tkt  preteitiaa  ef  elaewrgirjai  im  mk  •iMjAf 

The  production  of  oleomarfjarine  has  varied  very 
elosely  with  the  price  of  butter*     Ceasequently,  the 
raeeat  great  increaee  ia  the  1 attar  af feeted  the  elaa* 
ttanailma  iateatry  ymwf  f aTerthlf*     Ito  gpMl  taHtvi><^ 
Msta  la  faality  akidH  tai  faaid«t<  twm  the  MiurtMl 
tfforte  ef  namnfaetarara  enabled  thisi  t#  ieikei  eifaatage 
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Production  of  oleom «ir^^rin^ 


•f  tUs  •fptrlmitr.     fids  imgm99A  fttsliif ,  wyliiilwd 
la  tte  mIm  •ff«rt«  sf  auMfaeittrsn,  ••nvlMliig  Mqr 
pMfl«  sf  tt«  food  Tsltts  oltoMurgarlM. 

lliere  are  now  56  companies  nanufaeturing  olaomar^fw 
Im  la  the  United  States,  which  during  the  year  ending 
June  30»  1919,  yi'^idMed  359,000,000  pwwiu.    Of  tiito 

fmi  n  fw  MB*  «M  nwiinet*  ia  ike  afteAe  ef  iMMaela* 
9m  yfjiietitii  hf  etaiee  le 


hf  eteiee  tm  ilie 

wa  ia  the  f  e! 

Illlnele 

53;C 

New  Jenqr 

Ohle 

OMBMttWl 

MuevTl 

llaeeaehseette 

Wieeeaein 

KLl  ethers 

niiaoie'  leadarridp  ie  <ae  «e  its  larss  yaaUag 
heaMSt  «liieii  eiwlf  it  lay^e  perl  ef  «ht  #lw  ail  aaei 

^41^  lAMaarcupiae  iaiaeivwA 


fkm  preduetiea  of  butter  has  ehewn  a  gradual  ia- 
•reaatt  Hkm  faU  ef  aldali  hmm  baea  dlf^lj  laea  «kaa 
tkal  af  tha  taetaaat  af  pa»alaftiaa«     fliia  aaatt«laa 
ia  ehna  ia  the  Mlewiag  tables 

Batter         Inereaee  laerease 
Tear       Peaada        eTer  1909  p^palaiita  ewer  1909 

1909     1,696,391,000  fOfMStOOO 

191S     1  .TIT.  615,000      ^         fT.ltS.tM  7% 

1918     l,Ml,«il,OM     1^       lM,tn,4n  14^ 


IliftM  figures  iii4iMi*     ali^t  decrease  la  the 
fft4«etlea  ef  butter  |Hir  tepita*     llie  yearly  areragee 
an  ae  felltMt    IMf,  l%.f  Iba{  Iflt.  isa  Iba}  in«» 
lt«0  11>a# 

SxportB  of  butter  in  1918  aaemted  to  26,000,000 
pounds*      Althou^  this  vas  the  largest  amount  erer  ex«» 
peried  with  the  exception  of  1916,  it  was  leae  than  2 
par  aaai  ef  the  ietal  pra^Uiaiiea.     Xaparka  wara  iMlf* 
Bifiaasit  haiag  leas  ifcaa  twi  villiea  peaads. 

the  praaeail  iandancy  in  tha  price  ef  batter  aad  thm 
raaaltant  effect  on  the  demand  for  oleesnirgarine  was 
brought  out  in  Chart  No.  1II«     The  price  of  butter  will 
aatttfaUy  aaatiaaa  te  ba  aa  iapartaat  faster  in  tha  fa** 
tara*^ 

liMd  thai  prlaa  shall  ba  «tll  dapaal  aa  tha  aMaat 

prodaaad  and  ea  the  general  lerel  ef  prieaa*     As  yet 
there  has  appeared  no  definite  tendency  to  a  decrease 
in  the  cost  of  liring.     Prices  have  remained  at  the 
same  high  level  ndiich  they  reached  during  the  war*    If  a 
iawdiaia  drop  aaa  be  expaaied.    Consequently  general 
prlet  eeaditieaa  iadiaat*  a  eeaUaaaiieii  ef  th#  pfaaaal 
prlat  wf  bvMww 

Ika  predaetion  of  butter  is  based  on  the  milk  sup* 
ply  of  the  country.     Therefore  any  influence  affect* 
ing  the  demand  fer  milk  will  react  on  the  amount  of 
butter  predaaad*     At  preaant  41  per  cent  of  the  aYail«» 
abla  ailk  aq^pljr  ia  eeaanMd  bj  tha  battar  iaiastff » 

MiVMal  iupply  ef  sdik  la  laaraaaiag  ealy  ia 
propertiea  to  the  pepulatiea,  as  is  erideneed  by  the 

fact  that  the  increase  in  the  number  of  dairy  cows  and 
in  population  have  been  proportionately  the  same  from 
1910  to  1919.     rara  labor  is  beeosdag  iaeraasinftlf  dif* 
fiMli  tt  8*t«  tea  t#  hifdh  ftud^wbrUl  wagaa«  tkt 
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price  of  feed  hae  else  Inereased  g^reatlj.     Under  iheet 
eenditiette  it  is  safe  te  ueme  UmiI  ae  eMfll4Mabl# 
imrmm  in  tte  sUk  wpi^  la  yMyttliM  ie  pepvlaties 
mmt  hm  eypMtedU 

flMeecroently  any  increase  in  the  use  of  milk  for 
ether  purposes  vould  diminish  the  supply  available  for 
butter.     There  are  at  present  definite  tendeaeiee  ie 

Umi         i  fer  ffMk  silk  new  requires  43  per 

eMi  ef  the  ieial  snpply,  at»rroxi»8tely  18  billion 
quarts  a  year.     this  is  an  average  of  ,48  (|uax*t8  per 
day  per  person.     The  National  Dairy  Assoeiation'e 
eaapaiga  advertising  "a  quart  ef  milk  a  day  per  p^reMT 
is  eertaiB  te  iaereaM  this  einwuiiw  apd  |ie»e«  the 
tewMd  fer  freA  milk* 

tlie  eMaed  silk  induetry»  which  consumes  3  per 
•Ml  ef  the  milk  supply,  increased  140  per  cent  from 
1915  te  lfl8.     The  ice  cream  industry,  to  which  gees 
4  per  cent  of  the  milk  sopnly,  increased  75  per  eeat 
from  1916  te  1919.     tt^  grewth  ef  these  tve  piwdsete 
is  iadieated  im  the  aseospttqriag  sharts^     A  ^ta^  im 
tks  ssyerts  ef  sMsi  ailk  will  rslssss  qnaslities  ef 
■Ilk  lldrtl  will  %e  readily  absorbed  by  the  ice  cream 
iafastry.     tke  remaining  demand  for  idlk,  5  per  cent 
fer  cheeee  and  4  per  cent  fer  eslvee«  will  eertaialy 
net  decreaes* 

The  preeent  distributioa  ef  tbs  milk  snply  awi 
ths  pessihla  isMoids  m  it  srs  piassstsd  ia  the  asesii. 
f^iiiriaf  ihsft  m  *1ttlk  ~  Anaaal  Ostpwt  and  Consump- 
tiew.*     Mm  iasreass  in  the  uses  of  milk  for  other  pur- 
poses than  butter    production  may  be  definitely  expeet» 
ed.     Consequently  the  tendency  will  be  toward  the 
liaitatien  of  the  swpply  fer  bwttar  sat  tha  asrisllsasri 
ef  bwtter  predwaUsa.     bass  its  prlas  wiU  SMkisas 
sslwttfwlr  ki^  ' 
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Fresh  milk 


For  bu-h+er 


Por  ch«eM 
For  oonden^ad 
For  iott  crftttm 

Por  colves 


4-3. 1  V. 


4^1  V 


5 

•/. 

•/• 

3.7 

•A 

Fbfen+iol  Demond 
for  f-reshmilK 


Oemond  Fbr 
tHi-ft-i-er  ond  chee^ 

2,0,  OSG»,7T5,5<oO  <J+S. 


Surplus 

for  butter .  cheese  ,  D^'ni^rxl 

condensed,  icecrwmi  P^*^  <^^"<J^"^^d 

ond  culves  creonrv 

•?o<a9,92.<3,075  q+s,  calves 


Por  children  one  +o+we\ve  yr5.@  r^k,  pl-s  per  doy  .... 
For  remoinder  of  popuiniion  @,       per  person  per  doy 


..7.  Sld.TOG^  w  ijts. 


J 


II. 


DismnoTiiMi 

»  ■ 

IB  191f  iton  MM  148»T05  retoil  danlero  in  oleo« 
■argarliie  ia  th«  United  States.      Of  thaaa  only  576  were 
lleanaad  to  sail  the  aolarad  product.    New  York  lad  with 
19p$97»  while  Illineia  «&a  next  with  14,240.    ilia  iiiarama# 
im  tka  numbar  af  irataU  4mI«m  ia  aliaw»  te  tht  tjiinpiM  - 

fnm  tha  tabalatiaB  af  fuaationnairaa  it  was  foMi 
tkat  aat  of  939  grce^ra        replied  241 »  or  Tl  par  east 
Mrried  one  or  more  branda  of  eleomargaidna.      Ae  these 
ratuma  were  distributed  throughout  the  aeuatry,  it  is 
safe  to  asmasa  that  a  aisilar  paraaniaga  applies  te  tliB 
retail  irate  as  a  wbala.     thia  prapartftiai  af  <liialafa  is* 
wmmm  iialrilMitia»  faailitiaa  aia^afta  ta  raaA  araif 
praaent  and  pnspaativa  auptemer. 

taeh  groeer  carries  oaa  er  aara  braada«  aenetimee 
numiag  aa  high  cui  twelre  or  araa  aera*     Oat  af  219 
tmmwm  apttyiBC  ^  9i%mk  136.  er  ft  j^m9  miA,  kaadlaA 
tH|M  liraala  er  ItM*     tka  aaiAar  ef  graatra  aanyiaf 
aaak  aartiai  af  «Lf fBraad  branda  ia  iaditatad  ia  ilia  aa* 
aoopaiqriiig  ahafi« 

It  ia  the  eonsensua  of  opinion  among  anmif aeiaraira 
and  prop;reepiYe  grocera  that  ae  dealer  ahoald  aanrjr  aari 
than  three  braada  ai  aaa  iiaa.     Ta  aarqr  mm  rwalit 
ia  alaw  tumarar  aal  prsbabla  daiariafmiiaa^     Steak  ba» 
aeaaa  aiala  aftar  a  vaik^a  iiaa»  aai  limi  tee  aaagr  braaia 
are  aarriad  aaaa  ef  the  predaai  ia  avra  ie  be  kept  longer 
than  that*     Aa  ouatoaar  who  gets  a  stale  package  re- 
ceives n  very  bnd  imrraarion  and  is  likely  ta  diaaeatiatta 
ilia  uae  #f  elaaiMMnpiiaa  aaiifalir« 


>  \^  > 


1  >  ^ 


NUMBER  OF  RE-TAIL  DEALER.5 
IN    OLE-OM  AKGARl  NE 
1910  -  1919 


190,000 


too,  ooo 


^5.000 


5O4O00 


1911  191 191-4-  1915         191^         I9n  J9i<5  I9l<5 


10» 


e»Bt>ni— lljr  it  •«      MiUMd  th«l  ft  p«r  erat  of 
ih«  pntmt  teal«r»  ar«  earrrlBg  too  oRoy  brands.  '^eir 
Mnax  is  tied  up  in  surplus  stock  which  noTSs  mors  slov* 
ly  than  it  should.     Their  cuetoners  ars  apt  to  gst  stale 
goods*     But  them  is  a  gieviag  rMogBitiaa  af  iliia  mrn^ 
UtUn  momg  ibasa  iMlm  ani  m  eftM^  f  lalMif  i# 
aaw^  'iM  ■■MNP  #1  Mnu  •WI1M» 

It  is  signifiaanfi  tliai  is  aost  grocery  stores  the 
¥rand  i^ich  leads  secures  considerably  orer  half  of  the 

Mleiu^^^Jlie  eitttatiea  ie  hreui^  eat  la  tlie  eoiiaiipeiiir 

Is  M  e«%  ef  IM  etene  emmyisg  sets  tkas  ese 
iMsi^  tiMi  leailsg  tarasi  seesred  «l  leseft  half  ef  tlie 
•^M#     Is  14  aterea  tt  eecared  three-fourths  of  the 
aalee.     Whaterer  brand  leads  in  any  8tore«  that  bran4 
vill  pi^bably  get  a  sajerity  ef  the  aalee* 

Aa  yet  ss  iadlTidual  hfmd  kae  a*isisii  a  Uelribs^ 
turn  isseliist  ludf  ef  tte  prmmA  «MleM.     iteesg  llf 
gieeera  islereleMi^  the  leadisg  hnsi  ssa  earried  hf 
eiAjr  M,  er  tO  per  east  of  the  total.     The  percentage 
ef  the  total  dealers  eanryiag  each  brand  is  indieated 
is  the  folloviag  tablet 


•f  Mfe         Tiraeiilati  ef 
f aiwi  BfSBis  IMai  Bsalafa 

1  zii 

t  IMCi 
I  10-141! 
•  U%% 

IMIy  eix  brsnde  rea<^ei  eren  10  per  cent  of  the 
iaalera  isterriewed.     SoTenty  are  existing  with  is- 
aiefeate  distribution  facilities  because  they  have 
not  been  pushed  out  of  existence  by  sere  peverfal 
^  elaeasarsaftae  tsdaatif  aa  a  #iala  haa 


OUEIOMARGARINC: 

VOUUMC  OF"  BAL-CO 

or  L.E:/\Dlt>4G  BRAMO 


%i  too  % 

SI  -  90  % 

^1  -  'To  % 

SO  -  60 

-41  -  -^d  ^ 


11 


31  -       %  10 

ai  -  30  St 

Did  not  '^peci'fy  ^ I 


kave  not  hmm  |tt*#d  o«t  of  miAutmm  bf  mwm  p&^trni^ 

hm  wimwui  SMd  ilgtrttatiM,  Imi  at  yrt  no  8ine:le 
MUMfMtunr  tuts  ••eured  a  conaaadiBg  position  aaoag 
daalars. 


Tliara  is  atill  a  certain  proportion  of  dealora 
who  art  sort  or  Ittt  projadited  againtt  oltomargar- 
iM«     At  txtta*  tf  thit  prt|«4it«  it  imULm^U 
tiM  mm  H  AmmmrwkAm      dtalOTt  Ijt  ihtir  &mL 
htMt»  At»a  ia  ikt  ftUbiidvc  iakttt 

2St  Hroetrt  Handling  Oltonargariat 
Ninibtr  Uti«g  ia  Om  HtMt 

Wutwt  Par  CtKt 

Mia                          il  StjC 

C^lclag  talj               Jgl    UO  17;£  S3i 

•i  att  att                         lot  4H 

Claly  half  af  ttaat  fraatrt  att  tlttaaraariat  la 
^lair  taa  htatt,  and  taly  one-third  have  it  oa  their 
tables*     Obriously^  a  grocer  vho  will  not  have  oleo* 
■argarine  on  his  own  table  will  not  recommend  it  ea» 
thusiastioally  for  his  oatieaer's  tabla*     It  will 
att  path  tht  talt  tf  tht  prodatt  and  ttattfsaaily 
aMMt  ha  a  faUf  affattiwa  dialtihatar,    Ikaaa  ia 
aa  aviitai  att<  far  ititatita  ta  tkt  Ytlaa  tf  tlat* 
■uVMPlaa  tBsag  dttltrt  handling  it. 

Hit  eonsiderations  which  iadaee  a  dealer  to 


quality,  tad  ••rrioa*     Profit  is,  of  ooarM»  tho 
flarst  MMidoration.     WmH  all  yi^gpoMiTO  doaltw 

munlMiKiirt  vnfU  mm  twm  mOmm  of  mIm 

tiiiA  toral  1«  profMfiti  for  ilitok  a  doani  kM  booa 

teilt  ttp  bj  adToriisiiig* 

A  otablo  eonsttBor  domand  for  oloonargariao  oaa 
Ha  built  Mlf  OA  tha  faaadatioa  of  f»ality.  eaaa^- 
faasllf  tkt  im^F  kmm  tka*  kia  grMt«oi  yvof it  mh 
ka  aate  oe  Imrta  akaaa  «iaUtr  aUiiia  «ka  taat  of 
tte  aoMMr*a  Judgmilt     Qtfy  with  brands  af  a^al 
quality  io  tha  nargin  of  profit  decioivo.  Sorrieo 
la,  of  ooursoy  inportairt^  but  io  by  aa  aaaao  aa  aa«» 
aaatlal  aa  tba  athar  aoMldaMUMa. 


r 


4 


GMSdfPTIOV 


AJr 


tk«  priBdipia  ■tiinri  #f  •ImmvmHUmi*     By  m«  is 
nannt  ehiefly  salaried  and  prefaaaional  nan  and  tltalr 
f amiliaa  —  the  aduoated,  intelllgant^  progressiTe 
baekbona  of  the  Amariaan  nation*     Hiaaa  are  the  pao- 
fit  liMi  kaap  la  tauah  with  currant  af falra^  raad  aaga^ 
tlsM  Mi  Maa|w»irn  AtwniMAmMm^j^  at  i*t  art  tte 
ttft  ♦#  rtiftplf  iiwi  fidUit  tf  tw  ff»<»€t^  Of 
•aiiraa,  alMMurgarlM  is  naad  by       elaaaas^  b«l  ttt 
talk  of  aalaa  ia  t«  tte  aiddlt  alaaa« 

fhia  atataMnt  ia  au stained  by  tha  majority  of 
daaltra  iMm  tq^raaaed  apiniana  on  tha  sub  J  aai*  0«l 
•f  MT  iMlOTH  Ut  Mid  4hi*  tlw  BiddU  alaaa  mm 
ilattaeily  tiMi  lattaai  \mftm  #f  aliMirprtui*  A*t 
aaatam  wholaaalar  Mltaa  the  alat— >nt ,  ^  find  that 
it  is  the  intelligent  people  who  read  that  use  oleomar- 
garine most  largely.     Ttie  working  people  buy  butter 
na  natter  what  tha  priaa.     Thaf  are  prajudiead  aci^iMi 


n  to  tte  viddle  elaaa  wiie  tmi  hmm  the  firei  U 
VMegnisa  the  haaltlifnlMaa  aad  tha  a»iiAiIwaMM  at 

oleomargarine*     With  the  present  standafde  ef  wawufae^ 
turing,  purity  of  materials  end  cleanliness  of  processea 
are  assured*     No  impurity  deleterious  to  health  can  get 
lata  tte  predttat.     Die  mat  a  rial  a  aaad  la  hlf^grede  mar- 
garlMa  glwa  it  a         mtritlwe  walaa«     IqpariMata  hf 
Iflteig  tadlMto  M«f ftolM*a  af  dlfaetlHH^  tf  VI.M 
far  tetttv  aad  9f»H  far  tleeaarBartat*     It  to  tte 
aanaiia  of  opinion  among  food  experts  that,  a^paeially 
far  adults,  the  difference  in  mitritiye  Talue  between 
batter  and  %l%mmjpwNtim  Is  laalgalfleatti* 


I 


immg  M  lumifii—       wmtmwm&i  f  titi— Mir— » 

tlHgr  HM  ti  mg%  ladlMisd  in  t)i«  MeMj^aiqriiig  obart« 

itWg  1S5  hottSOTlY^s  iitt«iTi*wed  9  approxinattlj 
tlie  pm^i^i^  P^i"  eettt,  us*  oleonarfarine. 
0f  tto  »iai>w^  3S  p«r  M«l  hm  %tto4  it  si  m»  Um  w 

MM^IMV*  SS  |^#f*  lMBf#  MMNMT^'V^M  ttMl  pflNhM% 

Among  the  226  houBevives  iiho  reported  th#  use  of 
•iMnargarine,  only  36  par  oent  use  olaoBargarina  ea* 
tirtlyt     AH  af  tte  alters  uee  nore  or  laes  buttart 
^^^^^  j^JPi^l^^M^^^^Bijp  ^^a^il^i^^  iJMli^ia^t^p^l  iai^  Ht^^  f aSL2^parilli^ll^  ^kaii^l^ftii 

9m  ilaairgMiM  mlf  tt  99f 

Vm  alaamrgarlM  k  tattar  aifually     S4  lfj( 
Uaa  leas  than  ona  pouxid  olaoMr» 

etfina  par  «aak  far  fa«Uf  *$  WtfL 


Market 

Tlma  «a  aaa  la  the  a  oeoflq[>aBying  chart ,  ''The  Markal 
far  Olaonargarina , **  that  tha  paiaatial  wurkat  Miata 

i#  Ikiaa  «ha  triad  it  b«l  «l9ppti 

C«  niaaa  liia  iiaa  laaa  tliM  %m  pmtMm  pm  wmk 

Bm  Wmm  fiKi  mm  tettar  mni  aiiwiignitM 


OLEOMARGARINE 
U5E.RS  AND  NON-USE.a5 
354-  HOUSE.WIVE.5 


^^^^^^^^^^^^^^^^^^^^^^^^^^ 

!•  prejudice  on  the  p&rt  of  the  eonemer*  frhile 
prejudice  has  dlainiehed  during  the  past  few  years,  it 
etui  reaitni  ikm  deodiiaxit  factor  in  the  ealee  reoie« 
iaM«.     OiMe^mily,  im  pnehing  tl»  eale  ef  eleoMi^ 
pirlM|  Ite  ehfof  •iUiag  •fferl  sMte  te  to  iiree^ed 

Prejudice  ie  found  on  analysis  to  rest  chiefly 
ea  tve  bases  —  ignorance  and  eubeonseious  aTsrsion 
SMttg  beiii  Mtt  ead  wsaeMt      tl  eae  tine  seme  unserupu- 
ItM  MUMfeetitrera  tut  evt  ii^re  aai  iAnaAiary  pri4» 
«eis«     IMjp  wUiaAs  ham  la|«rei  lieaeit^  aaiif— »atp» 
ere  ibf  affei>Mi«  m  kwia  f er  wiieepreai  iM'i^lattMb  ie 
long  as  people  are  igBorant  ef  tti»  preeeflit  parttf  eaiA 
wholesomenesc  of  hip^h-pTPde  brands,  thot  prejudice  will 
reDain,      To  destroy  it  people  miei  he  educated  on  the 
f oe4  walma  ef  the  nodem  preda«t«     1km  apfMl  «Mi  to 

1m  mmff  mmq,  bMnM  tf  'Mis  pMtaiiia  wMek 
■ea  hare,  eeaea  have  been  kaewa  te  ceaeeal  tto  idaaiiijr 
ef  the  spread  for  bread.     Hie  riee  president  of  a 
very  high-grade  establishment  in  Cincinnati  said, 
**8iaee  we  put  oleomargarine  in  stock  sen  have  come  up 
te  ae  oa  tto  fleer  dewaetalre  e»d  reaarked,  *8e  yeu*re 
toaillag  elee*     I* we  elmjre  «n*  wf  wkim  tore  fer  tot* 
tar  toeeaaa  I  hmm  *a  aealte^t  fit  ilM#    liv  aet 
eaia  wtot  I  eat,*     I«wa  Meari  It  tali  ttot  a  grai*  auqr 
keueewiwee  fool  their  husbands.** 

9MI  salesnanager  of  a  nnnuf acturing  concern  ia 
OMLe  liaaile*  ttot  "aaiir  women  lmK9m  a  butter  wrappar 
ia  a  aeam^aaaaa  pleia  m  ttot  tto  aaa  f  elta  am^t 
twiepigt  ttot  «lee  la  toiag  eataai*    fto  toaeiiifa 


OLEIOM  ARGAR.I  Nt 

VOL.UMC  or  SAUETS 
or  i.E:/^DI^4G  BRAND 


1fc«r«  Ib  alM  a  subeonsoloua  «r*raion  to  •lMaBr> 
lariiw  based  on  the  idaa  that  it  i*  •  aakaUtai*.  Ba- 
tauee.  rihila  fo,  tli,  patftm  m  b«H«r.  14 

w»  M  Mii^iarM  i)y  inpnssing  people  with  the  idea  that 
•laaaargarlns  it  a  worth  rtiile  product  for  it*  own  la- 
trtnsio  food  valua,  net  aar*]^  aa  a  avbatltal*  Uw  M- 

2  •iMnutaa,  tha  flrat  eeBsldera- 

■f  tuia,  tajctara,  feaaplag  qualities,  — '  — -  '  

w  aaokiag.     These  are  the  first  aai 
liiieh  tha  aamfastturar  suat  aaat. 


Pm^ilt^  i?,?**^"*"'  *•  <?uality. 


Aa  yat  the  demand  for  braada  anag  ■inawsn  is 
unetabla.     iiiara  ara  aaqr  biwrfs  aa  tlw  aatkat.  aaek 

•w  iha  da*Xar  sends  than,  seaatiaes  without  avaa  aa- 
xieiag  the  name  of  the  paekaga.  Otbara  aaa  ba  mmmnw 
varauadad  by  the  retailer  ta  ahaafa  tim  aaa  hruS^ 
■aothar.  As  a  rasult  than  U  a  aaaHMl  ahifllae  in 
tha  tapOarttf  af  bnai..       «•  thi.  aaatabl.  dSLd! 

«.  ♦fc**""^  fluctuations  in  popularly 

»tta  ayaatlen  of  a  stable  demand  by  advertising. 
MaMAional  pablieity  afaioh  awOd  aaraa  ta  " 


>y|<<t<wi  •jfM     ^  MM  ilM  hm  Mis  ^  f^tynlatiM 
tte  taMMMht  MdnfMtimr  bMk  •f  it*     Ttas  «l  om 
tlM  aipHHrful  advertieing  crarpalgn  might  iMMase 
•alas  both  by  galninp;  now  eonBuners  for  the  industry 
and  by  ooncantrating  tlia  AmmA  0I  prMMl^  •«MMMn  M 


mw  # 

Tkm  ihr—  ehi^f  pr»bl«B8  facing  the  oleottargarine 
iaiiiflliy  Wdaj  are  those  ef  prejudiee,  unstable  dmand 

flit        esoeee  of  prejudice       it^orance  and  aTeiw 
aioii  —  can  both  be  met  beet  by  education.      They  are 
bastd  OB  a  lack  of  kaovledge  of  the  product.     To  elia* 
iMte  them  botli  mmm  aad  vomea  oust  be  convinced  of  the 
pivi4y«  #m1mcmmm,  wd  f etd  wlm  ef  #leomarsulM« 

Hit  pM*Mi  —im  tf  pMpU  Mft  tn^iiit* 

Ikt  same  adyertising  which  is  used  to  meet  prejii* 
dlM  MB  bt  made  to  popularise  the  manufacturer* e 
%fMl«     Km  MBMMra  vill  aek  for  that  brand  sad 
pwmmuAmft/fmwB^  lapraMiA  kf  Ita  fMd  rwlw^^  wOl 
ivffB  te  il«     fkm  yraoMi  raaiiAla  iMaai  wUl  tMd  t# 
iifjr«li3illM  M  that  particular  brand.     For  that  maaa* 
faatarar  the  problem  of  flttetuatlaM  la  papalarity 
vill  be  eolYad. 

laatefttaaiM  af  diatributioa  are  new  dvB  it  yn}* 
BitM  tf  iMlBW  Mi  Matalbit  iMMi*    9m  mm  iA» 
vaftiaiBg  akWi  rMihM  MBaMiin  vtll  alM  Mat  tuif* 
adica  ainonf^  dealare.     Aa  this  prejudiea  la  oTorcome, 
more  and  more  retailera  will  become  effectlTO  dietri* 
batara  af  olaMarjpuriM* 

The  awtiB  #f  iaiarSamliaB  aai  idaw  turaoTer.  now 
raaaliiac  fiaa  awailtaitm  altk  tM  mmsf  braaia,  will 
to  a1t«lM*ti  M  iMMi  it  atMMU'atti  m  m  tm  tarMia« 
Ilia  MUBifaatarar  tto  arcalaa  a  powarf^lt  aiabla  iMand 
for  hie  brand  will  inoura  far  hie  daalara  rapid  tarMver 
aai  aantiwad  fyath  ataalu 


Td  er«at6  meh  m4mmnd  nquinn  •fftotlTa  ad- 
T^riiaiAS.     (MLy  a  pamrful^  wall«r»iiadad  awqpaiga 
mm  aikim  raal  faaalta.     8mIi  m  acvM^pi  Wi* 
•l«da  Wai  aatlaMl  aai  laaai  Mita«   WiWiiUfi  Mi 
danonatraiiena  aan  ba  aaad  ia  raaali  aalaata^  laaali» 
tia«.      To  ranch  tha  graataat  nuabar  of  paapla  vitll 
tka  Boat  affaetlTa  adueational  influanoa*  national 
MfaalJMia  ani  wmpaptn  furniaii  tte  Mct  mlaabla 

tk^  ara  ^aal  aiipftai  t#  tiiiatiawi>  ttlfwilatett 
thraai^  tha  faeilitiaa  itraf  affar  far  all  tevtaaa  af 

tha  copy-writar.     Tliay  raaeh  tha  middla  olRaa,  aha  af* 
ford  tha  largast  market  for  oleonargarina.  WoraoYor, 
tlMf  ara  raad  at  tlsas  whan  tha  vBtidmr  haa  laiaura  ta 
apasA  ^  f^ias  tliraag^  tha  adTartiaaMsta  aarafullj.  Thia 
ta  ilia  payalialaflMl  aMWl  Ita  fwrii  aaMpawia  vitli  ate* 
aatiattal  paUiaitf « 

An  affaotira  atnipaiKB  must  ba  poaarf^l  and  mm» 
tainod.      Haal  and  laatlag  raaults  ean  ba  attained  omm 
Ij  by  paraiatant  effort*     Bat  aueh  result e  are  bound 
ta  ba  attaiaad  by  manttfacturara  ato  adTartlaa  Tis»raaa» 
If.    tm  «MM  Vranla  will  ba  aaatiitwta*  mm  awl 
MMiifii  hituM  tmmaU     Aa  gtaaiaat  appartasiiiaa 
avalt  iheaa  aha  glMf  thas  by  ytMrfal  adTartlaUct 

» 


